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Hello and welcome to the Marketing for introverts podcast. 

Today’s episode is about staying visible when you don’t want to, or you just don’t have the time but 
before I come onto that, this is the last episode in this series, I’m recording this as my children break 
up for their summer holidays and the next few weeks will be about balancing work and children – I 
know many of you know that feeling, so I’m sending juggling skills and patience to you in bucket 
loads! I’m also going to have a bit of a break. The podcast will be back in September So – you know 
what I’m going to say – if you subscribe on your podcast platform, the new series will magically jump 
onto your phone when I release it! 

 

If you are just finding this podcast – and new people seem to be finding me all the time, which is 
pretty exciting, this series has been about visibility which is an area that many introvert find 
challenging. 

 

I’ve interviewed Rachel Extance about getting visible with content, Gus Bhandal about what’s 
working in social media right now, and Emma Louise Parkes about your mindset around being 
visible. Thank you to all of them for taking the time to speak with me, and if you haven’t caught up 
with those episodes, they are brilliant for service based business owners who need help and 
encouragement to get more visible. 

 

Today’s episode is designed to help you be visible in your marketing channels when you don’t want 
to or you can’t. So what might those reasons be 

 

- Holiday. I’m hoping that you occasionally take holiday from your business – if you don’t 
that’s a whole other podcast, but I definitely recommend you read Thrive by Arianna 
Huffington because she talks brilliantly about wellbeing at work. But holiday should be a 
moment when you are out of your business 
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- If you are a parent, there are probably times in the year when you have the children at home 
and you are trying to keep the business ticking over, or keep in touch with your team. It’s all 
a bit of a juggle and marketing is unlikely to rise to the top of your to do list. 

- Busy times at work. Every accountant I know pulls some long days in January. If you run an 
accountancy business, you are not going to have time to show up in your social media or 
create new content in January. The lead up to Christmas or just before the summer holidays 
are also busy in some businesses – every sector is a bit different. Or it might be that you are 
about to make some changes, bring in a new team member, or change something behind 
the scenes. So these are moments when you aren’t going to have the time to focus on 
marketing. 

- And energy is a big one for introverts. Now this is interesting because some introverts seem 
to have a very close understanding of their energy levels and can plan in advance. Others – 
like me – find it a bit random when they have the energy to create new content or when 
they just need to do something very low key at those times. If you are one of those 
introverts who knows how their energy ebbs and flows, I’d love to know more! But 
undoubtedly there are times for all introverts when the spirit is not moving, where we just 
don’t feel creative, and we can’t find the energy to show up. 

 

So, I get all of that. But I’m also going to remind you of a few key things 

Consistency is key – you know this. Whatever platform you use for social media, the algorithm loves 
consistency and rewards you for it. If you take a month off social media, it may be a bit of a slog to 
get back to it. 

And in marketing, it’s no good saying I’m busy, I don’t need new clients, because the marketing you 
are doing now is sowing the seeds for new work in the future. It’s building that pipeline, and if you 
stop now it may harm your future business. 

Just as an aside, there has been a lot of debate in the marketing press recently about the need to 
keep marketing budgets and activity going during an economic downturn. Now, marketers would say 
that wouldn’t we, but it does seem short sighted to cut your marketing budgets or activity when you 
most need to be visible.  

 

Anyway, if we agree on the need to continue to market your business consistently, how do you 
maintain your visibility when you are on holiday, busy or have no energy. 

 

The first tip is repurposing – the marketing term for recycling your existing blogs, photos, graphics, 
videos or podcasts. It’s perfectly acceptable to post something from earlier in the year and say “This 
was my most popular blog so I’m sharing it again”. In fact if you don’t do that it seems a bit of a 
waste to only use it once, unless it’s very specifically a blog about Christmas or a one off event,  

If you’ve created content to help your clients understand something about your industry, or to 
explain something or answer their queries, it does actually seem a bit mean to keep it to yourself. 
The term for this is evergreen content, meaning you can reuse it at any time. 
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Remember that the only person who sees all of your content is you and plenty of even your most 
engaged followers won’t have seen every blog post or video. So repost all that stuff as much as you 
can. 

If you have time to go back and see which content genuinely was more popular and post that, that’s 
great. But I won’t tell if you are just going on instinct. Or you are planning something exciting when 
you come back from holiday and you have a podcast episode or blog on a similar theme which acts 
as a nice warm up. 

So definitely start by getting all of your content together and seeing what can work hard for you 
while you are away. 

I’ve talked a lot about batching content on this podcast – so the idea that when you have the time or 
the energy you blitz through and create several videos or blogs or podcasts. That’s a great idea and 
can be really helpful too – I’ve said plenty of times that I don’t find it works to well for me, but 
maybe I’m just not doing it right! But of course if you have chance to prepare lots of new content in 
advance, that’s great. My point though is don’t be afraid of reusing old stuff, it’s a really valuable 
asset for your business. 

 

And then linked to that, make the most of scheduling tools to help you show up consistently on 
social media. Scheduling a handful of posts a week on whichever platform or platforms fit your 
business will help you stay visible. There are a lot of different tools, and it depends what social 
media platforms you use as to which will be the right one for you. Or if you need other people in 
your team to have access or if you want to post Instagram stories and reels, there will be a solution 
for you. If you only use Facebook and Instagram you can schedule for free within Facebook. Other 
tools may have basic free packages that suit you. So do a little bit of research – a lot of them have a 
free trial period so you can see if it works for you. 

So repurpose and schedule and it will magically look like you are still there even if you are on your 
sun lounger. 

 

And if you can schedule socials, what else can you schedule or automate? If you have a free 
download on your website, is there an email sequence that follows on from it – and once you’ve set 
it you can forget it? 

Can you write your marketing emails in advance and schedule them to go out while you are away. Or 
do it when you have the energy so you don’t have to later in the day. 

 

Now there is a caveat to all this automation which is, if someone responds to you and you can’t pick 
that up, are you going to miss something crucial. 

For example, you send out an email with a lovely call to action and someone says, yes please I want 
to work with you, are you going to miss out on a new client? 

A few options here. Firstly, is it appropriate to have a call to action that says, work with me? Maybe 
now isn’t the time for that. 
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Maybe instead the call to action is please book into my diary? And you’ve got the diary link for the 
time when you are free. 

Or can you get someone else to monitor your email inbox for you? Outsourcing can be your friend 
here, not everything has to be about you. 

On your social media, you might put a message that says, I’m out of the office, this is a scheduled 
post – I’ve seen that done with a few people and I like the way that sets a very firm expectation. It 
looks very human and those people aren’t pretending to be always on, 

 

One final but crucial point on scheduling. Please be mindful of what is happening on the news. You 
do not want to be the person who is merrily scheduling something about your business when there 
is some kind of national crisis going on. I’ve been in a situation in the rail industry and with housing 
clients where there has been a catastrophic incident involving loss of life in the industry and the only 
thing, the right thing to do is to stop all of your marketing. 

 

Now that may not happen on such a critical level in your industry, but for example, when the war 
started in Ukraine, many businesses decided not to post about their services. Sometimes the world 
wakes up to something so huge, and if you have scheduled content it can land quite inappropriately. 
There are plenty of stories about brands who have posted about celebrities endorsing their products 
after that celebrity has died. So just be aware of the context of your posts and be prepared to stop 
everything or change posts if the need arises. 

 

So that’s the scheduling and automation side of things, what about looking at this another way? 

If you are very short of time to spend on marketing your business, why not focus on those marketing 
tools that reach your existing customers or your warmest fans. People who have opted in to your 
community are more likely to buy from you. And those who have bought from you before are more 
likely to buy from you again or recommend you to others. So perhaps visibility when you’ve got 
limited time or energy looks like focussing on your community, whether that is your Facebook group 
or your email list. 

It goes against everything I’ve said earlier, but the world won’t stop if you don’t post on Instagram! 
And if you know where your best work comes from, if you have a good handle on what is successful 
in your business, that’s the place to focus. 

This was my top tip in lockdown actually, for all those people who were trying to juggle work and 
home schooling, if you can only do one marketing thing, be laser focussed on the thing that brings 
you most business. 

 

Another point to make maximum impact for limited time, and stay visible is to engage on social 
media posts that others create. The best place to do this will depend on your business. But 5-10 
minutes a day on LinkedIn, Instagram or in Facebook groups will show that you are still open for 
business. You can share your expertise by offering advice on relevant threads. If you are an 
accountant who gets lots of great clients in your local area, pop into your community facebook 
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group for a few minute each day, and you are done. People know you are still there, you’ve shown 
your digital face. 

 

Maybe your tactic is to think about your 20 top customers and just engage with their content – or 
your top 10 referral partners, those people who send you all the best leads that turn into lovely 
clients. That can be a very good focussed strategy. Don’t forget to make sure that your profile has 
your business details on it so anyone reading your comments and wanting to learn more about you 
can find out easily. 

I’m not advocating using this focussed engagement tip when you are on holiday by the way, but it’s a 
good one if you are madly busy at work, or if you find yourself at home with a sick child and you 
don’t have time to create new content or you are having a day with no energy. It’s a high impact low 
creativity tactic and I think sometimes we need those. 

 

How else can you create visibility when you aren’t there. Outsource things people! Ask for help. If 
you are short on time, find the people who can help you with your marketing plan, write blogs, 
provide photography or schedule your content. You don’t have to do everything yourself. I have a 
whole episode on this subject I’ll pop that link in the shownotes. Marketing isn’t any less authentic if 
you don’t write every word or come up with every idea. And if it means you can focus on the client 
facing or the value adding things, then call on the experts to help you 

 

So I hope that has given you some ideas on how to keep showing up when you don’t have the time 
or the energy. If I can help you with planning any aspect of your marketing, please get in touch, the 
details are in the shownotes. If you are having a holiday this summer, have a great time. I will be 
back in the autumn please subscribe so you don’t miss the new series. 

 

Bye for now 

 

 


